
Presentation © AngelArts Dreamstime.com. Flame © Leisyan | Dreamstime.com

Module #2
Definitions you MUst 
know to get started
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Branding is a 
process

• Careful analysis

• skillful development

• Strategic implementation
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Microwave 
Generation
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64% of businesses fail 
over a 10 year period

—Karen E. Klein, 
BusinessWeek.com

business 
failure

http://www.businessweek.com/smallbiz/news/coladvice/ask/sa990930.htm
http://www.businessweek.com/smallbiz/news/coladvice/ask/sa990930.htm
http://www.businessweek.com/smallbiz/news/coladvice/ask/sa990930.htm
http://www.businessweek.com/smallbiz/news/coladvice/ask/sa990930.htm
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“People don’t 
plan to fail, 
they fail to 

plan.”
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A brand’s 
purpose

• To gain name 
recognition

• To increase leads, 
conversions, and sales!
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you have seconds!
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your Brand 
needs to 

accurately 
reflect 

your 
business
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what is a 
logo?

• An identifying mark

• A way of distinguishing one 
business from another

• May or may not contain an 
image
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A logo is…

• Even more important with the 
advent of the Internet

• A Business’s best friend in 
getting instant recognition

• The key to a branding program
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Definitions You must know

Logo symbols 
can be a cliché
• Overused

• Symbols lose 
meaning

• Easy to overlook

• Cookie cutter

• Nothing to 
distinguish itself 
from other logos
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Logos are 
everywhere!



Definitions You must know

Presentation © AngelArts Flame © Leisyan | Dreamstime.com

this course will 
help you develop 

a logo that 
represents…

• Your brand

• The essence of who you are as a 
business
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this logo will 
attract your 

target 
market! 
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= More Sales!



Definitions You must know

Presentation © AngelArts Flame © Leisyan | Dreamstime.com

What logos 
have you seen?
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My logo
• Started with 

AngelMusic

• Expanded for Art 
cards

• The name stuck!

• Modified it to 
reach toward 
heaven (clouds)
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BIQ Logo
• Image represents 

fire

• Quest to find a 
treasure

• Masked face
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what is 
identity?

• Unique Selling Proposition 
(USP)

• Essence of your business or 
product

• Communicates relevance to 
target market
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disconnect!

• When perception does 
not meet with reality

• Creates confusion

• Could lead to loss of 
sales and leads
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your business 
name…

• The most important factor

• Identity stands behind it

• Identity brings up associations 
and feelings
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How do you feel?
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apple 
connotes 

user 
friendly!

pc computers were 
named after numbers 

before Apple came 
along!
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apple 
made it 

personal!
has served well 

for them! 
They revolutionized 

the PC world!
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what 
identities 

do you see?
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My identity

• AngelArts is ME!

• Inspiration is 
important to me

• I’m about 
transformation 
through art
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what is a 
brand?

• A logo mark that represents 
your identity

• It’s burned into products and 
marketing materials

• Communicates ownership

• Brings name recognition
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branding 
cattle

• Identity = ranch 
owner

• Logo = branding 
iron

• Brand = burned 
into hide
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a brand…

• Creates familiarity and trust

• Builds relationships and 
credibility
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brands 
are 

products
•Perfume
•Cereals
•Guess jeans
•Jones New York
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A painter
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What brands 
are you 

loyal to?
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a brand can create 
dissatisfaction

• Negative experience will 
burn a completely different 
emotion into a customer’s 
mind

• Because perception = 
reality!
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what are your 
negative 

experiences 
with brands?
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what is a 
slogan?

• Pithy statements

• Compels prospect into action

• Epitomizes the brand

• Memorable and catchy

• Could contain keywords
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cultural 
icons

• Got milk?

• Just do it!
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what slogans 
are memorable 

to you?
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my slogan
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brand identity 
quest slogan
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trademarks

• Like a stamp

• Registered with the 
government

• Legally protected with ®

• Logos/slogans are intellectual 
property
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what is a 
target market

• The group of prospects that 
needs your products or services

• WHO you are in business for

• Identifying this market is 
extremely important
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niche 
marketing

• What interests you?

• What are your passions?

• What are your spheres of 
influence?

• Market your brand to them!
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daughter vs 
mother
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What brands 
market to 

specific 
people?
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my affinity 
market

Homeschooling moms!
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brand 
identity 

Quest
Homeschooling 

families!
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what is a 
branding 
strategy

• Marketing plan

• Implementation of your brand
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if you build it…
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A branding strategy 
protects you from the 
wrong kind of clients!
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a branding 
strategy…

• Builds name recognition

• Takes planning

• Gets you exposures

• Needs to be protected
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My task
• Get my brand in front of 

target market through a 
variety of mediums

• Consistency is key

• Lack of consistency creates 
confusion

• This results in loss of sales
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what is 
identity 

collateral
• Core marketing materials

• Business cards

• Letterhead

• Brochures, flyers, signage
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internet 
marketing

make your brand 
consistent across all 
mediums and you will 

build name recognition
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a puzzle
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What’s next?

• Bonus video #2

• Complete Lesson #2 Assignments

• Module #2: Branding 
definitions

• Read PDF Lesson #3: Persona vs. 
Name: Which One Are You?
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